FACULTY OF MANAGEMENT SCIENCES
BUSINESS SCHOOL

MBA – MASTERS IN BUSINESS ADMINISTATION 

“A MBA will never change the world.  We leave that to our graduates”.

Objectives

Tshwane University of Technology’s Business School now allows you to master your own destiny by putting within your reach an internationally based MBA, which follows world business trends and is based on the practical application of academic theory.

The MBA programme, developed by Tshwane University of Technology’s Faculty of Management Sciences to suit the South African environment, aims to develop world-class leaders and managers for the future, with such qualities as:

· Functional skills and a practical approach to generate the economic growth needed for South Africa to create employment opportunities;

· Vision, courage and the insight to meet the challenge of facilitating a successful transition – the new democratic dispensation is resulting in rapid socio-economic changes, which impact on all aspects of life and business in South Africa; and
· The insight to be able to compete successfully in the global business environment to help bring about the re-emergence of South Africa in international markets.
This prospectus sets out the salient features of this highly rated, internationally based MBA programme.  We trust that the information will encourage you to enroll for this prestigious qualification.  Please contact us if you require more information.

Participant profile

Participants are typically from the middle to senior management levels.  They have either obtained a qualification in a specific career field, or through career specialisation have reached a managerial position, and need to acquire the skills of general management.

Many participants are businessmen or women who have established their own companies and need to gain a thorough understanding of the specialist management functions of their business.

Programme Structure

The MASTERS IN BUSINESS ADMINISTRATION (MBA) consists of 15 modules, which are presented by way of lectures, group discussions, case studies and role-plays.  Sustained participation is required throughout the presentation of the modules.  The lecturing contact time is between 30 – 36 hours per module.

Normally two modules are conducted concurrently over approximately 12 weeks of part-time study, and are completed and examined before the next two modules begin.

Study syndicates

Each participant will be assigned to a study syndicate of four to six members.  The rationale is to achieve a heterogeneous mix in each syndicate in term of business environment and field of study.  Residential locality will also be considered when allocating participants to a group.  Debate and exchange of ideas within the syndicate will be encouraged.

Entrance requirements / Profile of a successful candidate

· A National Diploma that leads to a B-Tech degree; or

· Any three-year B-degree; or

· Another M+3 qualification or combination of qualifications that have been evaluated by the Institution;

· A compulsory psychometric test

· A personal interview;

· A minimum of five years relevant working experience in a business-related environment; and at least 25 years of age.

While learner readiness cannot be compromised, we are committed not to use selection as a mechanism to exclude potential managers. For this reason we have introduced the following supporting arrangements: 

· Recognition of prior learning (RPL): Candidates who do not have the required formal qualifications, but have achieved an equivalent level of preparedness through other means (e.g. experience and non-formal learning), can be accepted onto the programme, subject to a formal and comprehensive evaluation process. 

· Alternative access routes: Candidates who meet the admission criteria with regards to tertiary qualifications and work experience, but who are not comfortable with the prospect of submitting to the psychometric test or failed to meet the requirements of the test, have the option of gaining access to the MBA programme by enrolling for the Advanced Business Programme (ABP). Access to the MBA programme will however, only be permitted if such candidates pass five of the six subjects of the ABP at the first attempt. 
Duration

The duration of the MBA programme is a minimum of three years.  In the first eight trimesters, 15 modules are presented (six modules per year).  The final six months are spent on the research dissertation.  All the components of the programme including the dissertation should be completed within a period of 5 years from the date of first registration.

Presentation format

The presentation format is as follows:

Saturday lectures:

First session 07:00 – 10:00

Second session 10:15 – 13:15

Venues

Lectures will be presented at the Pretoria West campus, Tshwane University of Technology, State Artillery Road, Pretoria West.  Participants will be responsible for their own travel arrangements. 

There is ample parking available on campus.

Lecture base

Tshwane University of Technology lecturers have appropriate academic qualifications and extensive practical experience in commerce and industry.

Trimester Structure for the Degree:  Master in Business Administration (MBA)
	YEAR 1 + YEAR 2 + YEAR 3

	
	
	

	Organisational Behaviour

Financial Management


	International Management

Managerial Finance


	Elective

Elective



	
	
	

	Business Statistics

Marketing Management
	Human Resource Management

Change Management
	Research Methodology

	
	
	

	Managerial Economics

Operations Management


	Business Strategy

Elective
	Dissertation

Exit with the degree MBA


Course content

Organisational Behaviour
Organisational behaviour concepts; Communication; Leadership; Conflict resolution; Problem solving and decision making; Performance management; Motivation; Participative management and Management by Objectives; Job design; Organisational development.

Managerial Economics
Economic model of the firm; Revenue and demand analysis; Elasticity; Production cost and analysis; Estimation demand and cost; Profitability analysis; Profit maximisation; Market structure and competition; Pricing strategies; Decision and risk analysis; Macro-economics and the South African economy; Measuring performance; Four areas of macro-economics; The South African economy; Economic environment and globalisation.

Financial Management
South African taxation system; Time value of money; Financial statement analysis and interpretation; Working capital management; Investment in capital projects; Financing decision; Divided decision, Business Valuations; Mergers and take-overs.

Marketing Management
Overview; Market segmentation; Market information and research; Product strategy; Pricing strategy; Distribution strategy; Sales and selling; Promotion strategy; Planning and strategies.

Operations Management

External environment and stakeholders; The logistics concepts; Strategic approaches for

logistics; Operations and material flow; Elements of a supply chain; In-bound logistics’

Production requirements through purchasing; The production system; Design and

productivity; Production planning and control; The impact of inventory of production; Inventory

management; Out-bound logistics; Operations management in service industries.



Business Statistics
Basic numerical and mathematical concepts; Descriptive statistics; Index number; Elementary probability and decision theory; Probability distribution; Estimating from samples; Hypothesis testing; Simple regression and correlation; Time-series analysis and forecasting; Stock/inventory control; Linear programming; and Network analysis. 

International Management

Country differences, International trade; Foreign direct investment; Economic integration;

Global monetary systems; International strategy and structure; Multi-nationals and global

alliances; Importing; Exporting and international marketing; Global human resources

management and global financial management.

Managerial Finance
Objectives of managerial finance, cost analysis and behaviour patterns; Costing systems and cost allocation; budget planning and control; Decision-making; Performance budget planning and control; performance appraisal through statement analysis; Activity-based accounting; Strategic-management Accounting and control.

Human Resource Management
Introduction to human resources management strategy; Environmental issues; Affirmative action; Human resources development; Productivity; Creating a strategic organisation; Creating a learning organisation; Human resources development and training; Strategic industrial relations management; Key success factors and measures; Implementation of strategies; and performance management.

Change Management
The context and meaning of change; Content of change; and the Change process.


Business Strategy
Overview of management principles; Nature and value of strategic management; Strategic management process; Defining the business; Analysis of external environment; Industry and competitive analysis; International analysis and company profile; Generic business strategies and industrial environments; and Strategic analysis and choice.

Elective

Elective


Elective

Research Methodology

Research in business; Scientific thinking; Research process; Research proposal; Ethics in research, Design strategies; Measurement; Scaling design; Sampling design; Secondary data sources; Survey methods; Communication with respondents, Instruments for respondents communication; Observational studies; Experimentation; Data preparation and preliminary analysis; Hypothesis testing; Measures of association; Multivariate analysis; Presenting results; and Written and oral reports.

ELECTIVES:
Quality Management



The challenge of quality; management vs. quality management; total quality management; improvement:  steps, techniques and philosophies; statistical principles and techniques; documentation systems; enhancing management for quality (planning, organisation. Leading, controlling); growth, technology and innovation; process and document ownership:  ISO9000



Technological Entrepreneurship



Entrepreneurship in context; The entrepreneur; Creativity; Ides; Feasibility; Growth strategies; Electronics and the entrepreneur; Family business; and Entrepreneurship day.



Project Management



Objectives of project management; Planning projects; Estimating for control; Project organisation; and Project control.



Management of Technology



Introduction to management of technology; Managing technology; Technology strategy; Innovation and creativity; Technology planning and project management; Research and development; Transfer of technology; Entrepreneurship; Information management; and International trends.



Environmental Management



Introduction to environmental management; Environmental legislation; ISO14000; Environmental impact assessment; Risk assessment; Cleaner production; Environmental auditing; Responsible care; Environmental training and awareness; and Environmental ethics.



International Finance



Overview and structure; Harmonisation of financial reporting; International financial system; Spot and forward planning; Trade finance; Forex risk management; International trade and investment; Structuring offshore operations; Joint ventures; Accounting and tax perspectives; Evaluation of direct overseas investment opportunities; and Financial management of multinationals.

African Leadership
This subject addresses leadership from an African and more specifically from a Southern African perspective.  The subject aim to enable students to be able to act more effectively as leaders within the African context.
Competitive Intelligence 
This subject address the value of the intelligence within a competitive business environment and enable students to gather , analyze and draw conclusions on an ethical and responsible way.
Corporate Governance
This subject aim to address some of the governance issues that plaque large corporate organizations in the private and public sector e.g. corporate citizenship, compliance, ethics, social responsibility, etc.
On registration, students should indicate which electives they will do, as electives can be offered only if student numbers are viable.

Please note:
The above syllabi are subject to constant revision and updating to meet the needs of participants.  However, the core of each syllabus will remain the same.
Dissertation

On successful completion of the 15 modules, the candidate will be required to submit a dissertation of at least 20 000 words.  (An experienced research supervisor will be assigned to each participant to guide and advise the participant during the dissertation phase of the MBA).

Evaluation of participants

Participants will be evaluated according to their performance in examinations, group and individual assignments (part one of the degree) and their individual dissertation (part two of the degree).

The Master’s degree in Business Administration may be conferred only on candidates who obtained a minimum of 50% in both part one and part two of the degree.  The pass mark for each module is 50% and a sub minimum of 40% for each of the course work components and the examination component is compulsory.

A participant who fails a module will be permitted to repeat the module only one, for the required fee.  Depending on participant’s overall performance in the course, TUT reserves the right to refuse re-registration for a module or modules, which the participant failed.

Examinations

An examination will be conducted at the end of each modules and will contribute 65% to the module mark.  The format of the examination may be any one of the following:

· Conventional unseen, written paper;

· Unseen written paper, supported by formulae and appendices;

· Unseen written paper on previously seen case studies.

The lecturer who presents the module will also be the examiner for the module concerned.  An independent external examiner will assess both the standard of the examination paper and the marking of the examination scripts.

Assignments

For each module, participants should complete at least one compulsory individual assignment.  For one of these assignments, the evaluation may be based on an oral presentation of the written assignment.  Individual assignments will contribute no less than 20% of the module mark.

For each module, there are group assignments focusing on business applications.  The group assignments will contribute no more than 15% of the module mark.

Module Marks
The participant’s module mark, for which the pass mark is 50 %, is calculated from the marks obtained from the above evaluations (i.e. examination and group assignments).  The class mark is contributing 35 % to the module mark and the examination contributes 65 %.

Textbooks

Textbooks are prescribed for each module and form an integral part of the course material.  Students are required to purchase their own books, which are available from bookshops.  A booklist will be provided on commencement of the programme.

Student cards and parking discs

Students who need student cards or parking discs should enquire in person at the Business School.  They will be required to produce a valid ID and will then be informed of the procedure to obtain student cards or parking discs.

Library

Students participating in the MBA programme are entitled to make use of the University’s library facilities.  A valid student card is necessary to borrow library books and other material.

For further information regarding the use of the library, please contact the librarian on the campus.

Library hours:

Mondays and Wednesdays


Tuesdays and Thursdays

07:30 – 19:30




07:30 – 19:30

Fridays





Saturdays

07:30 – 16:00




09:00 – 14:00

Application for admission
All completed application forms must be submitted to:

The Programme Manager: MBA

Tshwane University of Technology

Faculty of Management Science

Business School 

Private Bag X680

PRETORIA

0001

Certified copies of your highest qualification and ID must be submitted together with your enrolment form.  

As part of the assessment process, a test date, and where applicable interview, will be arranged for you by the Business School.

Please note that the signed enrolment form is a legal document, which becomes binding once the applicant is accepted onto the programme (refer to back page of the contract of enrolment).

Enquiries

Enquiries in person:

Our campus is in Staatsartillerie Road, Pretoria West, Pretoria, and is easily accessible form DF Malan Drive.

The Business School

Room 210, Second floor

Building 5, Pretoria Campus

Staatsartillerie road,

Pretoria West

For a map, access our website at www.tut.ac.za
Enquiries by phone:
Tel:  (012) 318 4623/5923/5585
Fax: (012) 318 5956
Enquiries in writing:




Enquiries by e-mail:
Tshwane University of Technology


mba@tut.ac.za

Faculty of Management Sciences

Business School 
The Programme Manager:  MBA

Private Bag X680

PRETORIA 

0001

Concluding comment
The Tshwane University of Technology, retains the right to change the curriculum of courses to be in line with the dynamic nature of the South African business environment.
CHE Accredited MBA / Member of AACSB

